Redback Connect

Translate your Physical Event
into an Online Triumph

Got a conference, workshop or seminar coming up? Now is the time to translate your face-to-
face seminar, conference or workshop into a virtual event.

Audiences have never been more willing to attend events online, and many organisations are
finding their online events out-perform the physical version for attendance and engagement.

Follow our six-stage approach and turn any face-to-face event into an online winner.
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Use Redback Connect For
Your Next Virtual Event

Redback Connect can help translate all aspects of your physical event program into a
digital triumph.

Take advantage of our elegant, easy-to-use webinar platform, virtual event management service,
24/7 local support and Happiness Guarantee to turn your face-to-face event into a virtual winner.

Hear from some of our happy customers, or reach out to one of our sales representatives.

info@rdbk.com.au

1800 733 416 f in

@ Redback Connect www.redbackconnect.com.au
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